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1 Edelman Trust Barometer(Edelman, 2023)
2 Purpose: A Practical Guide(Linkedin, 2016)
3 Purpose: Shiting from Why to How(McKinsey, 2020)
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4 Purpose, Not Platitudes: A Personal Challenge for Top Executives(McKinsey, 2020)
5 Firms of Endearment(Rajendra Sisodia 5, 2014)... 2002~2012H ROE T 22X &= 7|2 13.1%, LEt 71 4.1%
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7 Brick by Brick: How LEGO Rewrote the Rules of Innovation and Conguered the Global Toy Industry(David Robertson & Bill
Breen, 2014)
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8 Unilever's Response to the Future of Work(HBR, 2020)
9 How Purpose Delivers Value in Every Function and for the Enterprise(Deloitte, 2022)

10 The LEGO Group Pioneered Having a Company Purpose: Was It Worth the Investment and What Did They Learmn?(Leading
from Purpose, 2022)
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11 Jgrgen Vig Knudstorp: Reflections on LEGO's Transformation(HBR, 2020)
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